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Inter-organizational learning within business network
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Abstract

Facing the dynamical business environment
of  incremental  hyper-competition,  the
management of value creation activities to
enhance competitiveness and the integration
between resource competences of supply chin
members and other supporting organizations
have become important issues inside the
enterprise. With those effort describe above,
enterprise establishes the common operation,
knowledge exchange and learning as well as
coordination development that extend to
industrial level by the inter-organizational
cooperation, thus creating the ultimate

customer value of the industry network.

The industry network can be illustrated as
the methodologies of industrial specialization.
Enterprise can acquire external resources
through business network establish competitive
superiority under a highly competitive
environment by inter-organizational learning,
and cooperation of industry members to
comply the required resources. The enterprises
can share mutually knowledge with other

business partners by inter-organizational
learning as well during the process of
knowledge transfer and exchange. The

enterprise can also gain the knowledge and
technology or create new knowledge to
increase resource competence.

Keywords Inter-organizational learning,
organizational learning, business network,
bicycle industry
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