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Abstract

There were numerous research relate to

organizational learning, but they were
almost focused on the individual and group
learning in the past. In order to face the
global competition, the organization must

strengthen their management ability more.

Some scholars have explored the learning

activities when the organization interacted
with others in recent years, but there were
still few researches about
inter-organizational learning. The learning
action between enterprises should be taken
by their employees, and they learned to
other enterprises based on their strategy
objective. We can improve employees’
ability through organizational learning, and
employees apply the knowledge to practice
and can improve internal efficiency in
enterprises at the same time. The employees
at the different structure levels could be
assigned different tasks. Will the learning
activities be different when they accepted
the assignment to do inter-organizational
learning? What knowledge will be transform
by learning? Will the knowledge from
learning affect the enterprise's management
competence? This research hope can deeply
explore the leaning activities of different
structure  levels employees in  the
inter-organizational leaning and probe into

the content of gained knowledge in the first

year study. Then I can construct the



theoretical model to indicate the learning

activities of employees at different

organizational structure level in the

inter-organizational learning.

Keywords: inter-organizational  learning,
organizational learning,
knowledge management
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